HOTEL TRAVEL TRENDS
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Advance hotel bookings

Over one in three travelers to New Orleans, Las Vegas, Orlando and Washington DC
have booked hotels more than 30 days in advance (and fewer than 15% booked less
than 48 hours in advance). These are all key cities for conventions and holiday travel.

On the other hand, one in four travelers to Houston, San Antonio, Dallas, Columbus
Jacksonville and Charlotte booked hotels within 48 hours of travel.

% of hotel bookings by timeframe before travel

48 hours 3 -29days 30+ days
31% New York, NY
46% 36% Orlando, FL
51% 26% Atlanta, GA
29% Chicago, IL
19% Houston, TX
50% 36% Washington, DC
24% San Antonio, TX
20% San Diego, CA
34% Nashville, TN
53% 25% Austin, TX
26% Denver, CO
33% San Francisco, CA
21% Charlotte, NC
41% 46% New Orleans, LA
28% Indianapolis, IN
24% Tampa, FL
27% Los Angeles, CA
47% 34% Miami, FL
1% 23% Dallas, TX
31% Boston, MA
25% Philadelphia, PA
2% 20% Phoenix, AZ
31% Arlington, VA
23% Columbus, OH
31% Seattle, WA
25% Kansas City, MO
24% Pittsburgh, PA
56% 23% Portland, OR
20% Jacksonville, FL
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Average searches prior to
hotel bookings

The number of travelers tends to correlate with the number of
searches prior to booking

7 searches

8 searches

Younger travelers, on average, search
more prior to booking hotels.

Travelers 20-29 are more resourceful and price conscious,
conducting 10 searches on average prior to booking a hotel. We
also see a slight uptick for retirees over 65, conducting on average

eight searches prior to booking a hotel.
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More exotic locations warrant additional searches

Index share of searches/share of bookings
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Unsurprisingly, destinations Caribbean Frankfurt London
which tend to be focused on

holiday travel have higher

searches on average. Hotels in

the Caribbean represent over

1.3% of all hotel searches, but

only 0.5% of bookings showing Madrrid New York Paris
an index of 267 searches/

bookings. In contrast, the

share of bookings to Frankfurt

is actually higher than the

share of searches.
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Key Takeaways

Several markets grew in popularity for hotel bookings from 2015 including
Philadelphia, New Orleans, Boston and Miami.

There is large variability in advance booking for hotels depending on the popularity
of the destination (especially for conferences and family vacations).

Those traveling with families, as well as travelers 20-29 have a higher number of
searches prior to booking. More exotic destinations have a higher share of searches
compared to bookings.
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