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The Results

Why ADARA?

ADARA has direct data partnerships with more than 175 of the most recognized 
travel brands across the globe including many of the leading airlines, hoteliers and 
OTAs. ADARA’s global travel data co-op provides unparalleled visibility into travelers 
searching for trips and hotels in Washington, DC in real time, including both direct 
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travel data, ADARA was perfectly suited to provide the 
solution Destination DC was looking for.

Brand: Washington, DC
Agency: MDB Communications
Name of Campaign: Destination DC Summer 2016
Date of Campaign: ����������������������������

• ADARA tracked �����	�	�	���T�S�W�X���Q�I�H�M�E���I�\�T�S�W�Y�V�I��
�ü�M�K�L�X���E�R�H���L�S�X�I�P���F�S�S�O�M�R�K�W�����&�	���	�	�	�����X�S�X�E�P��
�T�E�W�W�I�R�K�I�V�W�����E�R�H���4�4���	�	�	�����V�S�S�Q���R�M�K�L�X�W into 
Washington DC– resulting in estimated hotel 
revenue of �������6���	�	�	 for the City.  

• ADARA’s strategy to optimize booking revenue, 
which was the client’s primary KPI, ensured 
progressive return growth for the duration of 
the campaign.


