
DESTINATION EXPENDITURE ANALYSIS
Campaign Measurement

St Pete Clearwater | 1 Apr'23 - 31 Oct'23
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Destination Expenditure Analysis - Campaign Measurement

Destination :

Travel Period:

Travelers:
All media reached travelers who traveled to the destination within the travel period.

Introduction

Summary Statistics

The following summary provides key indicators for spend data by travelers as specified in the 
repot set up. The remaining sections of this report will provide you with a more in-depth 
understanding of what they are doing in your market, the economic impact, calculate the 
return on investment, and measure the effectiveness of your  marketing efforts.

Tourism and travel have the ability to greatly impact a destination across all types of 
businesses. This report aims to provide destination marketers and researchers with a wider 
view of the economic impact brought about by tourism, beyond hotel and flight data.

As this report will only capture transactions (txn) that are billed within the specified travel 
period and at the named destination, this analysis may not fully represent the value of a 
single traveler. This is due to the nature of how travelers plan, pre-book or post pay for 
services such as hotel room stays and flights. Any hotel or flight data represented in the 
Destination Expenditure Reports should therefore be treated separately from insights 
provided by other ADARA products and insights.

TOTAL CREDIT CARD SPEND

# TRAVELERS TOTAL #
TXNS

SPEND / 
TRAVELER

SPEND / 
TXN

St Pete Clearwater | 1 Apr'23 - 31 Oct'23

$179,060,676.87

711,526

$251.66

2,735,789

$65.45

St Pete Clearwater

1 Apr'23 - 31 Oct'23

**Traveler in this report is defined as an individual.
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Destination Expenditure Analysis - Campaign Measurement

Methodology & Match Rates

Identities reached by campaign

Identities were matched and used in this analysis

Conversion rate (those who purchased within the 
defined destination) across identities matched

This report is created by analyzing  the spending behavior of identities that can be 
matched between Adara and our data provider. The conversion rate and spending 
trends of these identities are then projected and applied across the total reach for your 
campaign. 

St Pete Clearwater | 1 Apr'23 - 31 Oct'23

117,928,038

36.5%

0.36%

(43,018,789 / 117,928,038 * 100)

(155,734 / 43,018,789 * 100)
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Destination Expenditure Analysis - 

Breakdown by Merchant Category 
Codes (MCC)

St Pete Clearwater | 1 Apr'23 - 31 Oct'23Campaign Measurement
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Merchant Categories
The below shows a breakdown of credit card spend by travelers at the destination by 
Merchant Category Codes (MCC), which are used by payment networks and card issuers.

Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23Campaign Measurement
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Merchant Categories

Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23Campaign Measurement
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Destination Expenditure Analysis - 

Top Merchants by Merchant Category 
Codes (MCC)

St Pete Clearwater | 1 Apr'23 - 31 Oct'23Campaign Measurement
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Top Merchants
Each Merchant Category Codes (MCC) is further broken down into top merchants. 

TOTAL SPEND
 

AVG/TRAVELER
 

AVG/TXN
 

TOTAL SPEND
 

AVG/TRAVELER
 

AVG/TXN
 

Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Restaurants

Food Stores

$38,549,360

$138.58

$70.49

$32,222,608

$152.98

$55.20

Campaign Measurement
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TOTAL SPEND
 

AVG/TRAVELER
 

AVG/TXN
 

TOTAL SPEND
 

AVG/TRAVELER
 

AVG/TXN
 

TOTAL SPEND
 

AVG/TRAVELER
 

AVG/TXN
 

Destination Expenditure Analysis - 

Interior Furnishing

Hotels and Motels

St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Other Retail

$18,780,513

$136.79

$71.68

$12,937,973

$516.75

$410.16

$11,598,365

$353.02

$140.11

Campaign Measurement
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TOTAL SPEND
 

AVG/TRAVELER
 

AVG/TXN
 

TOTAL SPEND
 

AVG/TRAVELER
 

AVG/TXN
 

TOTAL SPEND
 

AVG/TRAVELER
 

AVG/TXN
 

Destination Expenditure Analysis - 

Vehicles

Other Services

St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Gas Stations

$9,933,786

$61.09

$31.48

$8,884,677

$236.69

$140.63

$5,496,651

$395.75

$290.95

Campaign Measurement
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TOTAL SPEND
 

AVG/TRAVELER
 

AVG/TXN
 

TOTAL SPEND
 

AVG/TRAVELER
 

AVG/TXN
 

TOTAL SPEND
 

AVG/TRAVELER
 

AVG/TXN
 

Destination Expenditure Analysis - 

Health Care

Fast Food

St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Clothing Stores

$5,072,655

$85.13

$65.24

$4,968,531

$36.08

$18.55

$4,966,712

$231.69

$164.93

Campaign Measurement
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TOTAL SPEND
 

AVG/TRAVELER
 

AVG/TXN
 

TOTAL SPEND
 

AVG/TRAVELER
 

AVG/TXN
 

TOTAL SPEND
 

AVG/TRAVELER
 

AVG/TXN
 

Destination Expenditure Analysis - 

Professional Services

Drug Stores

St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Discount Stores

$4,589,342

$107.79

$60.61

$3,864,340

$55.07

$32.64

$2,957,203

$513.69

$338.88

Campaign Measurement
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TOTAL SPEND
 

AVG/TRAVELER
 

AVG/TXN
 

TOTAL SPEND
 

AVG/TRAVELER
 

AVG/TXN
 

TOTAL SPEND
 

AVG/TRAVELER
 

AVG/TXN
 

Destination Expenditure Analysis - 

Drinking Places

Recreation

St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Auto Rental

$2,634,576

$275.77

$258.23

$2,090,192

$94.89

$62.13

$1,744,097

$70.88

$49.81

Campaign Measurement
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TOTAL SPEND
 

AVG/TRAVELER
 

AVG/TXN
 

TOTAL SPEND
 

AVG/TRAVELER
 

AVG/TXN
 

TOTAL SPEND
 

AVG/TRAVELER
 

AVG/TXN
 

Destination Expenditure Analysis - 

Department Stores

Other Transportation

St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Sporting Goods and Toys

$1,609,745

$187.21

$144.69

$1,525,960

$16.74

$12.51

$1,257,192

$135.88

$103.14

Campaign Measurement
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TOTAL SPEND
 

AVG/TRAVELER
 

AVG/TXN
 

TOTAL SPEND
 

AVG/TRAVELER
 

AVG/TXN
 

TOTAL SPEND
 

AVG/TRAVELER
 

AVG/TXN
 

Destination Expenditure Analysis - 

Mail Orders

Hardware Stores

St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Electric Appliance

$1,013,396

$260.03

$188.13

$766,015

$97.99

$57.22

$484,044

$1,341.07

$1,038.67

Campaign Measurement
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TOTAL SPEND
 

AVG/TRAVELER
 

AVG/TXN
 

TOTAL SPEND
 

AVG/TRAVELER
 

AVG/TXN
 

TOTAL SPEND
 

AVG/TRAVELER
 

AVG/TXN
 

Destination Expenditure Analysis - 

Education

Repair Shops

St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Utilities

$407,783

$198.78

$104.15

$235,025

$724.52

$605.19

$201,573

$294.13

$160.43

Campaign Measurement
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TOTAL SPEND
 

AVG/TRAVELER
 

AVG/TXN
 

TOTAL SPEND
 

AVG/TRAVELER
 

AVG/TXN
 

TOTAL SPEND
 

AVG/TRAVELER
 

AVG/TXN
 

Destination Expenditure Analysis - 

Caterers

Quasi Cash

St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Others

$34,531

$33.44

$28.41

$30,764

$181.99

$160.32

$15,674

$35.74

$7.92

Campaign Measurement
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TOTAL SPEND
 

AVG/TRAVELER
 

AVG/TXN
 

TOTAL SPEND
 

AVG/TRAVELER
 

AVG/TXN
 

TOTAL SPEND
 

AVG/TRAVELER
 

AVG/TXN
 

Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Airlines

$9,620

$61.93

$58.49

Campaign Measurement
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Destination Expenditure Analysis - 

How to Interpret the Charts

In addition to a summary table for each segment detailing the spends across different 
merchant category codes for each segment, comparison charts are drawn between the 
segment travelers and all travelers to your destination. The charts focus on 2 key metrics:

- % of Total Spend in the Category
- Average Spend per Transaction 

The charts below illustrate how we can interpret the results for travelers from New York to 
the destination.

The average traveler 
from New York to the 
destination spends 76% 
of their travel expenses 
on Restaurants. 

New York

The average traveler 
from any state to the 
destination spends 20% 
of their travel expenses 
on Restaurants

% of Total Spend in the Category:  
The proportion of total spend contributed by travelers for the targeted category. 

The average traveler from New 
York spends a greater share of 
expenditure (280% more)  on 
Restaurants than what the 
average traveler from any state 
would. 
(76/20*100) -100 = 380 -100  = 280%

St Pete Clearwater | 1 Apr'23 - 31 Oct'23Campaign Measurement
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Destination Expenditure Analysis - 

The average traveler 
from New York to the 
destination spends $516 
on Restaurants. 

New York

The average traveler 
from any state to the 
destination spend $218 
on Restaurants

Average Spend per Transaction:  
The average spend per transaction within the targeted category.

The average traveler from New York 
spends 137% more on Restaurants 
than the average traveler from any 
state.

(516/218*100) -100 = 237-100  = 137% 

St Pete Clearwater | 1 Apr'23 - 31 Oct'23Campaign Measurement
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Destination Expenditure Analysis - 

Spend by Segments - Campaign

St Pete Clearwater | 1 Apr'23 - 31 Oct'23Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Campaign

Overview

Campaign Measurement

Campaigns in this breakdown are defined by pixel groups from your Impact account.
Expedia/VRBO/Hotels.com : DTV2_Consortium
Padsquad : DTV2_Consortium
Google Adwords : 1131
Nativo : DTV2_Consortium
Atlas : DTV2_Consortium
Adgenuity/Basis/Arts Co-Op : DTV2_Consortium
Sojern/DNU : DTV2_Consortium
TripAdvisor : DTV2_Consortium
Undertone : DTV2_Consortium 22



Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Campaign

Expedia/VRBO/Hotels.com

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Campaign

Expedia/VRBO/Hotels.com - Share of Spend by Category

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Campaign

Expedia/VRBO/Hotels.com - Average Spend Per Traveler

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Campaign

Padsquad

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Campaign

Padsquad - Share of Spend by Category

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Campaign

Padsquad - Average Spend Per Traveler

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Campaign

Google Adwords

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Campaign

Google Adwords - Share of Spend by Category

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Campaign

Google Adwords - Average Spend Per Traveler

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Campaign

Nativo

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Campaign

Nativo - Share of Spend by Category

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Campaign

Nativo - Average Spend Per Traveler

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Campaign

Atlas

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Campaign

Atlas - Share of Spend by Category

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Campaign

Atlas - Average Spend Per Traveler

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Campaign

Adgenuity/Basis/Arts Co-Op

Campaign Measurement

38



Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Campaign

Adgenuity/Basis/Arts Co-Op - Share of Spend by Category

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Campaign

Adgenuity/Basis/Arts Co-Op - Average Spend Per Traveler

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Campaign

Sojern/DNU

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Campaign

Sojern/DNU - Share of Spend by Category

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Campaign

Sojern/DNU - Average Spend Per Traveler

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Campaign

TripAdvisor

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Campaign

TripAdvisor - Share of Spend by Category

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Campaign

TripAdvisor - Average Spend Per Traveler

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Campaign

Undertone

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Campaign

Undertone - Share of Spend by Category

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Campaign

Undertone - Average Spend Per Traveler

Campaign Measurement
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Destination Expenditure Analysis - 

Spend by Segments - Origin

St Pete Clearwater | 1 Apr'23 - 31 Oct'23Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Overview

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Orlando, FL

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Orlando, FL - Share of Spend by Category

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Orlando, FL - Average Spend Per Traveler

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

New York, NY

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

New York, NY - Share of Spend by Category

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

New York, NY - Average Spend Per Traveler

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Chicago, IL

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Chicago, IL - Share of Spend by Category

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Chicago, IL - Average Spend Per Traveler

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Miami, FL

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Miami, FL - Share of Spend by Category

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Miami, FL - Average Spend Per Traveler

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Philadelphia, PA

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Philadelphia, PA - Share of Spend by Category

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Philadelphia, PA - Average Spend Per Traveler

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Boston, MA

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Boston, MA - Share of Spend by Category

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Boston, MA - Average Spend Per Traveler

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Cincinnati, OH

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Cincinnati, OH - Share of Spend by Category

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Cincinnati, OH - Average Spend Per Traveler

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Atlanta, GA

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Atlanta, GA - Share of Spend by Category

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Atlanta, GA - Average Spend Per Traveler

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

West Palm Beach, FL

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

West Palm Beach, FL - Share of Spend by Category

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

West Palm Beach, FL - Average Spend Per Traveler

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Cleveland, OH

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Cleveland, OH - Share of Spend by Category

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Cleveland, OH - Average Spend Per Traveler

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Jacksonville, FL

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Jacksonville, FL - Share of Spend by Category

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Jacksonville, FL - Average Spend Per Traveler

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Detroit, MI

Campaign Measurement

85



Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Detroit, MI - Share of Spend by Category

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Detroit, MI - Average Spend Per Traveler

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Tampa, FL

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Tampa, FL - Share of Spend by Category

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Tampa, FL - Average Spend Per Traveler

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Ft Myers, FL

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Ft Myers, FL - Share of Spend by Category

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Ft Myers, FL - Average Spend Per Traveler

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Pittsburgh, PA

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Pittsburgh, PA - Share of Spend by Category

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Pittsburgh, PA - Average Spend Per Traveler

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Washington, DC

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Washington, DC - Share of Spend by Category

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Washington, DC - Average Spend Per Traveler

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Indianapolis, IN

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Indianapolis, IN - Share of Spend by Category

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Indianapolis, IN - Average Spend Per Traveler

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

St Louis, MO

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

St Louis, MO - Share of Spend by Category

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

St Louis, MO - Average Spend Per Traveler

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Charlotte, NC

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Charlotte, NC - Share of Spend by Category

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Charlotte, NC - Average Spend Per Traveler

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Minneapolis-St Paul, MN

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Minneapolis-St Paul, MN - Share of Spend by Category

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Minneapolis-St Paul, MN - Average Spend Per Traveler

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Dallas-Fort Worth, TX

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Dallas-Fort Worth, TX - Share of Spend by Category

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Dallas-Fort Worth, TX - Average Spend Per Traveler

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Buffalo, NY

Campaign Measurement

115



Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Buffalo, NY - Share of Spend by Category

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Buffalo, NY - Average Spend Per Traveler

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Columbus, OH

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Columbus, OH - Share of Spend by Category

Campaign Measurement

119



Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Columbus, OH - Average Spend Per Traveler

Campaign Measurement
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Origin

Hartford, CT

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Hartford, CT - Share of Spend by Category

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Hartford, CT - Average Spend Per Traveler

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Baltimore, MD

Campaign Measurement

124



Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Baltimore, MD - Share of Spend by Category

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Origin

Baltimore, MD - Average Spend Per Traveler

Campaign Measurement
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Destination Expenditure Analysis - 

Spend by Segments - Age

St Pete Clearwater | 1 Apr'23 - 31 Oct'23Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Age

Overview

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Age

20-29

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Age

20-29 - Share of Spend by Category

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Age

20-29 - Average Spend Per Traveler

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Age

30-39

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Age

30-39 - Share of Spend by Category

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Age

30-39 - Average Spend Per Traveler

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Age

40-49

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Age

40-49 - Share of Spend by Category

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Age

40-49 - Average Spend Per Traveler

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Age

50-64

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Age

50-64 - Share of Spend by Category

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Age

50-64 - Average Spend Per Traveler

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Age

65+

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Age

65+ - Share of Spend by Category

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Age

65+ - Average Spend Per Traveler

Campaign Measurement
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Destination Expenditure Analysis - 

Spend by Segments - Income

St Pete Clearwater | 1 Apr'23 - 31 Oct'23Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Income

Overview

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Income

Below $50k

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Income

Below $50k - Share of Spend by Category

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Income

Below $50k - Average Spend Per Traveler

Campaign Measurement

148



Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Income

$50k-100k

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Income

$50k-100k - Share of Spend by Category

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Income

$50k-100k - Average Spend Per Traveler

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Income

$100k-150k

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Income

$100k-150k - Share of Spend by Category

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Income

$100k-150k - Average Spend Per Traveler

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Income

$150k-200k

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Income

$150k-200k - Share of Spend by Category

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Income

$150k-200k - Average Spend Per Traveler

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Income

$200k-250k

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Income

$200k-250k - Share of Spend by Category

Campaign Measurement
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Destination Expenditure Analysis - St Pete Clearwater | 1 Apr'23 - 31 Oct'23

Income

$200k-250k - Average Spend Per Traveler

Campaign Measurement
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Adara helps brands win in the fast-paced digital economy by 
providing predictive intelligence for optimal consumer 
engagement. And, you can have confidence in our data — 
we set the bar for ethical data use. 1.7 billion digital identities 
and over 23 billion data elements across 130 countries and 
serving 2,000 customers globally.

www.adara.com    

Contact us

© 2021 ADARA, Inc.. All rights reserved.
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